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One-stop-shop lutaas3ngaae

2. The CLEAR-X model

Win bid Consumer Smart marketing

R
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Identify those who
fit criteria Buy at
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/ Web page and call
LOCAL SUPPLIERS centre for support,
outsourced by

consumer

\ organisation
Test products

\ International

Consumer
Research and Key

Testing (ICRT)
4‘_
Financial transaction
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Yo udvealns (NLULaBUNURRUANAS)
1. Facebook 40.9 %
2. \fieunuzih 32.3 %
3. Line 9.4%
dethdesmadnfansyaneiieinnsanuasiivivesluadassiuau 128 518 asnudn
Mo
Facebook: 40.9% = 52 luaiins

WiDULUZYN: 32.3% = 41 Tuating

Line: 9.4% = 12 Tuaiins

Bu 9 17.4% = 23 luasing

IATITINANTNAABIUTLENTAINAISIIDLALNITELAT
® Facebook tHugaanefivhliiinisidrdlaunn widsdl conversion rate (5951073
arfsuavsinavlafinga) s
® \flouuuzih fUszAnsam A axvieuiilsaigrneuidudumiidesnisanalings
mslasusuuzihmniiouwazaulnddnasenisanaulalduinnin

| ¢ 2 & | a dao Y =
L %@QVHQI@U AUULDINUE TN ﬂ&Jﬂ’lWiiJﬂ?iL“Uﬂm

Facebook
Lﬁwﬂmmmmaﬂu Facebook wiseantdu 4 ¥29 1unmsilad n15v1 content marketing
N5 Hard sell wazn1s follow-up Wui1 Content Marketing vinliauaulaun s1avilvausndula
Phase 1: Launch (&.A. 2568)
® Reach: ~57,000 (18% Up380mTIU)
® Key Success: VDO laiwang1iilusednsnmags
® \Veakness: Educational content i engagement i
Phase 2: Content Marketing (1.8, 2568)
® Reach: ~155,000 (49% ¥o38an33x)
® Key Success: Testimonial videos Wag promotion campaigns
® Challenge: Infographic content lalasuanuaula
Phase 3: Hard Sell (w.A. 2568)
® Reach: ~42,000 (13% o38an33x)
® Key Success: ans1AASalne i engagement @

® Strategy: LU direct selling ay n13tiuaesvasneulasualns
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Phase 4: Follow-up (1.81.-n.A. 2568)
® Reach: ~61,000 (20% U388AIN)
® Content: SUWMANISANAY, 537, VYIULIANNITSUALIAS

® Performance: ASY LABDA reach anad

Website
Foyansidvuiuled:
® Total Views: 18,849
® Active Users: 9,117
® Average Views per User: 2.07
® Average Engagement Time: 3 W1l
MIBATIINgAnssUldaumidu:
1. wihiild§umnuaulogean:
® "Fauduas - aumdsdeleans’ (55.449% vesnsidnva)
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O Engagerent e 1.27 views/user - wansinauaulauslyldianzdn
2. wTIAazaUa: (12.4% v09n151U7%)
® 2337 views, engagement time 4 W17
® gunieiade - Buduinaidulladudidy
3. mﬁ’lﬁmﬁ’uammwLLazmsaméfﬂ: (10.89% oz 10.55%)
® il engagement time g4 (1+ u1¥)

® LAAIANUANAITRINUNN

AAATIENTTEA1UIIAEBNISAR AU AT

paleanfsnnevlutaguuiinmsudsiuiguuse nedfiaunareselunan ilvduilan
fimadeniivanvatsuasiUioudisusmailaine Jadusiu "anulisesan (Price Sensitivity) 3481
HaREeNsanTsRnAUlIved U LA Feanaaunisaliuvedlasans wuinsaiuiisauaildtng
Tunsveneraling vlvsanasiuluwagldasnsawdstuiugudale damansznusednsInsaey
aouzangaulandudidnsanlasenis (Conversion Rate)
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AMARNUIN

vihu'laFuznansiianndasmieluu

127 responses

Facebook
Line —12 (9.4%)
Website| —1 (0.8%)
Wiauuusnin
NudanYn —7 (5.5%)
ERERbE] —11(8.7%)
Tusas|—0 (0%)
ﬁaﬂaaﬂmtju‘%‘inm —3(2.4%)
TPBS| —2(1.6%)
73| —2(1.6%)
saun Tadnsznauusiiun| —1 (0.8%)
A'laileag| —1 (0.8%)
wuatgutaas| —1 (0.8%)
TV| —1 (0.8%)
anuuritnalai| —1(0.8%)
samsiuluinlsa| —1(0.8%)
ThaiPBS| —1 (0.8%)
Facebook Panumarch Anant...| —1 (0.8%)
Thai PBS| —1 (0.8%)
You tube| —1 (0.8%)
Youtube| —1 (0.8%)
anauuninlidase| —1 (0.8%)
auw u.gan| —1 (0.8%)
Aauynuuzin| —1(0.8%)
0 20

40

—41 (32.3%)

—52 (40.9%)

60
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2568-03-12

Poster {UnsuAulgy (Opening a

campaign with a poster)

2568-03-13

vDO Tawanednsiatiulau
Ver.1 (Video Clip : The universe

is in turmoil)

42,537

44,197

3,516

260

2568-03-14

Inasyud13ys
Fuansiuslaaaina 2025 (Post :
Invitation to join the booth at

TCC's WCRD 2025 event)

414

1,115

2568-03-16

Pic post aguussEINABLIuA
(Sath) Yuavfuslnaaina 2025
(Pic. Post : the booth at TCC's
WCRD 2025 event)

656

1,604

2568-03-17

Pic post
Wrslassnsudalaezlsing
(§a) (Pic. Post : the
advantage from joining the

campaign)

548

1354

2568-03-17

Pic post
FBnssvadasiinsiulasenig
(@aU) (Pic. Post How to join

the campaign)

605

1,420

2568-03-21

Quote Tganssnlan
PIUNITIMAIUEILES (Quote
Love Earth by Using Solar
Power with the Light-Hungry-
Gang)

6,323

14,241

2568-03-22

Short VDO
"msasunlamesnisiasuuildy
Tgansiwad 1 (Video Clip : The

Benefits of using Solar Power 1)

18,485

21,339

1284

119
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2568-03-24

Quote lwa1ssnlan

PIUNNITAIUILET (Quote
Love Earth by Using Solar
Power with the Light-Hungry-
Gang) (Another)

2568-03-31

Short
VDOMsiasunasasnsaey
wldlwansiwad 2 (Video Clip :
The Benefits of using Solar

Power 2)

3,032

3940

2568-04-02

UNALAWNIBENAN IwASLoad
foumsausigalatng (Article:
What to do before solar

installation)

624

1,261

2568-04-04

UNAUDNTIUAIUAILES
ﬁuﬁﬂasjﬂﬂi (Article : The worth

of joining the campaign)

1,079

2,228

2568-04-04

VDO I%’Jﬁs}m’lm?ﬁﬂ‘i’na‘ljuﬂ’m
Ver.1 asadail 2 (Video Clip : The

universe is in turmoil)

111,970

113,258

6531

674

25

2568-04-08

INFOR3 lwasiwad Aeexls?
(Infographic : What is Solar
Cell?)

832

1,665

2568-04-08

INFORL Unslgansioad
#3Uuu? (Infographic : How

many types of solar panels?)

559

1,040

2568-04-10

paUIRloduNwaIda U]
$18M5INYATEUATIIN (Video
Clip: The Interview with a radio

program, News Family)

397

549
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2568-04-10

poster TUsTadu 15 wdausn

(Poster : Promotion for the first

15 solar rooftops)

2568-04-11

unanulgarsiwadvisanaitwle
ag3ls? yiludeduanluszozen
(Article: How does solar
installation help your
electricity's bill? and Why is it
worth your investment in long

terms?)

717

1,151

2568-04-16

Post 4311 Q and A (Post :
Invitation to visit Q&A (online

session))

928

1,875

2568-04-16

unanudnlgasigaddesuadile
(Article : How to maintain your

solar installation)

846

1,388

2568-04-18

INFOP133
seuuveaNsuanlniianleans
& aal

wwaa 1ATzUU? (Infographic : All

types of solar installation)

383

750

2568-04-19

Short VDO
'msAsuulamesnsideunly
Tgansigaa_a (Video Clip : The
Benefits of using Solar Power 4)

naudUsTneuUNITEINaTWIMAN"

8,090

11,441

106

44

2568-04-20

Poster TUsTadu 30 wdausn
(Poster : Promotion for the first

30 solar rooftops)

8,802

15,286

2568-04-20

VDO foumnds QRA (Video -
Recap of Q&A session)

241

377

39



2568-04-21

UNAIY
%y’umaun'ﬁ‘uaauiymaﬂ&y’ﬂsnaﬁ
WwaduunasAUIuRneNdy (Article
: How to apply for permission

for solar installaion)

2568-04-22

INFOP133
syuundalvvedleaisias
Usgnauludegunsalerlstn
(Infographic : Get to know all
equipments of solar

installation)

430

756

2568-04-23

INFOP133
Funounisvesyndadleas
1wad (Infographic : Procedures
for requesting permission to
install solar cells on residential

rooftops)

506

944

2568-04-24

INFOP133
N3LaonleansnINALLIAINZEY
funslaln (Infographic : How to
choose the right power capacity

for your solar installation)

449

929

2568-04-25

INFOR33 THunslgansivad

v

ﬁ'ﬂﬁd%ﬂm{!u? (infographic :
How long do you have to use
your solar installation before

reaching break-event-point?)

385

720

2568-04-26

INFOR33
Bmsshwguassuuleaniigad
(Infographic : how to maintain

the system)

383

725

40



2568-04-26

Update 91uautuignsm

(Short news : update the
number of all participants in

the campaign)

2568-04-27

Pic SULPRAIURILAS
JEMINBIANTUTONGURUIINALGY
NSUNAUINAINUNARN UL
BUSNENS191U (Pic. Post : the
meeting with Department of
Alternative Energy
Development and Efficiency,

Ministry of Energy)

381

725

2568-04-27

Short VDO
'msdsunlasesnmsasunnld
Tgansiwaa_3 (Video Clip : The
Benefits of using Solar Power 3)
aseunsafitimueny Fodldlifaiu

@)

1,466

1,707

2568-04-28

Short VDO
'mswAsunlasvesnisideuunld
Tgansiwad 5 (Video Clip : The
Benefits of using Solar Power 5)

MIBNUNTORIANT (AUTUR)'

1,003

1,392

2568-04-28

Pic fiauihuaslaussyumsonu
HU35USEN TMDA Electric
(Thailand) 9171 (Pic. Post : The

meeting with TMDA's executive)

741

1,392

2568-04-29

INFORY Erlaifiuas Hedy
Tgansiwaddwihaunieli?
(Infographic : How Solar Cells
Work)

892

1,300

41



37 2568-04-30 VDO 11381 X ‘Uﬁﬂ’JUWJLL?N

(Video Clip : When a celebrity
visit our booth at TCC's WRCD
2025)

38 2568-05-01 unALUsElevtivesNTAnR

Twans (Article : The Benefit of
installation of Solar cells at

your home)

39 2568-05-02 UnANUIIAN @dn

wazdeulunisinaslsansly
1As9n1s Mauauas (Article :
Price, specifications and
conditions for installing solar

panels with us)

40 2568-05-03 UNANNYTAYDINAINUN WAL

41

42

43

44

Fmnetunsindsluataideu
Uszwelny (Article : Types of
renewable energy suitable for
household installation in

Thailand)

2568-05-09 TUsTudu ansraadslng) (Short
News : Hot deal - A new price

for all who join the campaign)

2568-05-09 $151951A1 aﬂﬂ%”’@'ﬂmy'
(Proposing a new pricel)

2568-05-10 INFORIM3
Tgansiwadtsanlanioulaagisls
? (Infographic : How does solar

power help our earth?)

2568-05-10 INFORIM3

Tlnleasauninlnunfedidls

2,900

1,370

342

525

21,562

2,373

257

254

5,445

1,878

557

900

30,635

3,694

530

626

11

142

65

40

10

13

14

68

24

11

21

42

45



(Infographic : Why is using solar

power better?)

2568-05-13

PIC a3usauyslusy BKK EXPO
(Pic. Post : Invitation to join the

booth at BKK EXPO)

615

1,142

2568-05-13

Pic PR Aanssuyslu BKK EXPO
(Pic. Post : events in the booth

at BKK EXPO)

460

846

2568-05-14

s1ensounds Sulmilsd Thai
PBS (Video Clip : ThaiPBS's Wan
Mai Variety)

2,720

1,811

2568-05-14

Pic PR flanssuyslu BKK EXPO
(Pic. Post : events in the booth

at BKK EXPO)

837

1,183

2568-05-14

la1waudy (Short advertisement)

5,560

7,311

129 a4 95

2568-05-16

UNAY
rnuguluisinBundisng (Article

: Happiness in retirement)

407

489

2568-05-16

INFO sinaumnusleaisivad
(9a03) (Infographics : Everything
you need to know about solar

installation at home) (Album)

451

705

2568-05-17

UNAM
"NEIUALIR L ULNNDIVDS
findawandeu (Article : Clean
Energy from an

Environmentalist's Perspective)

572

652

2568-05-18

unay aidiTed vesauulng
(Article : Green cafe for the new

generation)

1424

1821

43




Link
No. Date Name Reach  View Click Message Like Comment Share
50 2568-05-21 33ulwas nSeuuauduentinig 6,454 11,015 98 31 a7 13 23
10 Tu
55 2568-05-21 Iwam 12U QA 537 755 - - 1 7
56 2568-05-22 35umses1en anassblve 5763 7,523 98 7029 4 19
nioutiunaends 8 Juanving
57 2568-05-24 VDO founds QA adaii 2 373 563 - - 9 1 2
58 2568-05-27 nadviemss salusludunarsnan 4913 9681 283 26 26 0 7
3 Juanving
59 2568-05-31 Tnawivnenss Wsluduiugarieg 826 1424 - -1 0 9
60 2568-06-04 UNAIM 220 360 15 - 12 1 2
Tganswadlaladunandsanulii
61 2568-06-08 IwawieusuumANEesiang 215 339 10 - 9 1 1
aufnsslaaniiwad
54 2025-06-20 Short VDO sUiamnisiinsa 454 1,404 81 1 6
55 2025-06-24 AW $amsinge Audl 1 961 1,744 49 3 7
56 2025-06-25 AW 333n75Rada Auil 2 568 1,098 31 0 3
57 2025-06-29 Pic Post Uwnn1sinda Asei 1 623 1,299 49 1 4
58 2025-07-01 AW Inadvenganlasuadiag 3,821 7,736 39 49 19 4
59 2025-07-02 AW f15°951A1 dULA 5742 12,427 241 21 43 12 7
60 2025-07-05 Pic Post SUmnsinde Al 2 2605 5601 29 4 39 a2
61 2025-07-06 nMwsUimmtufnseasad 3 657 1,232 aa 1 3
62 2025-07-08 nEdiamtuiananded 4 539 1,09 40 2 3
63 2025-07-11 pdUimmthudindanad 5 301 628 15 11
64 2025-07-11 duimmmdioUu 7 vidgaving 1,041 2313 66 2 12
65 2025-07-12 pmdiamthudnganad 6 181 420 8 11
66 2025-07-13 neimntufndeasad 7 334 597 15 21
67 2025-07-18 §UwmadioUu 6 viaaaving 277 543 12 2 2

44



v
a o a

v
o

68 2025-07-18 maydu 5'33Jﬂ']WUiiEJ']ﬂ']ﬂmﬂG]\iﬁU 122 161 6 2 1
PPV elIGN

69 2025-07-22 pwddimthudnasanded 8 499 862 23 3 2

70 20250723 pwdUnnthuRnanded 216 383 8 21

71 2025:07-25 adUnnthuineaded 10 313 572 16 2 2

72 2025-07-31 pwsUwathuRndensed 11 521 927 38 1 il

Total 316,032 421,405 13,243 323 3,263 250 851

45




nan1sfanslagarszinallulasanis

[
Y

HANI5NAFBULLLAR one-stop-shop HUUTIMNANTONUIT AT IUIULITINIATINITHIEY 52

(% A IS a gj (% dy
NaIALIBUY LLa%ﬂJﬂWiM@MQIﬂﬁJﬁE‘U NU

® fnfauallasa 47 ndmseu

® Frsdsrarluausafnsle 2 ndinEeu

%
N o

o Jwesthuasulalifiagds 3 ndseseu nefivsdiudsnginduwazudsimeiUaeula

logliudanena

(%
Y

MillisgaziRuaid1TIulAINITLAENTANAIRINIT LA

CHIT

WA HANISAARS
A
(kw)
5 | fedaaSadletui
2025-06-27
5 | Anduasadiotud
2025-07-21
3.125 | fnnaasadiotud
2025-07-10
3.125 | AnsaiadaiioTud
2025-07-18
5 | AedaaSadletui
2025-08-02
3.125 | fnsaasadiotud
2025-07-22
5 | Anduasadiotud
2025-07-24
5 | Anduasadiotud

2025-07-06

46




10

11

UA
ANAY

(kw)

NANISANAY

6.875

a o < A o oA
ARAILATIANBIUN

2025-08-02

12

3.125

a o < A o oA
ARAILATIALNBIUN

2025-06-23

13

14

15

16

17

18

SALLLELEY

3.125

AndaasailoTud

2025-06-19

a o < A o oA
FINANLATINBDIUN

2025-07-15

3.75

AndaasailoTud

2025-06-29

7.5

a o < A o oa
FARAILATULNBDIUN

2025-07-16

a o < A o oA
FARAILATULNBDIUN

2025-06-24

AndaasailoTud

2025-07-10

3.125

AndaasaliioTud

2025-08-02

10

a o < A o oA
ARAILATALNBDIUN

2025-06-23

47




19

20

21

22

23

24

25

26

27

28

29

|1 1T

WA HANISAARS
Anna
(kw)
5 | eruasaiietui
2025-09-10
5 | AedaaSadletui
2025-07-01
3.125 | fnsaasadiotud
2025-07-01
3.125 | fnsaasadiotud
2025-06-21
5 | fesaasadletui
2025-08-02
3.125 | fnsaasadlotud
2025-07-06
3.125 | fnsuasadiotud
2025-06-24
5 | fedaasadletui
2025-07-04
5 | W@Ueetu
Wasulalifage
desniivnges
T¥dugnidu
5 | Aedaasadletui
2025-08-09
5 | AedaaSadletui

2025-07-10

48




30

UA
ANAY

(kw)

NANISANAY

31

drsrauanly
annsoRnsale
osnndsanm
uldiazianues
Unudalaniou

UYSuusamaen

32

a o < A o oA
FINANLATNBIUN

2025-09-13

33

AndaasailoTud

2025-07-18

34

Uruneasslidiase
ANUANNUA
Lﬁawm;ﬁ%’umm
Tnawaziisau 3s

ldaunsafngala

35

AndaasailoTud

2025-07-10

36

1% ¥ Q‘I
LIVBIUULURYY

Talsifimss

37

AndaasailoTud

2025-07-12

38

AndaasaliioTud

2025-06-21

il L

a o < A o oA
ARAILATALNBDIUN

2025-07-21

49




39

40

41

42

43

aa

a5

46

a7

48

49

50

1AL )

YU HANSAARS

g

(kw)

6.875 | Aasaadaiieud
2025-09-07

5 | aruasadietui
2025-06-04

15 | iWvestnudndula
Tulfinga

3 | fesaasadloTudl
2025-09-26

5 | fesuasaidietui
2025-07-28

10 | AedaaSaiotud
2025-09-01

5 | fedaasadletui
2025-08-26

3.125 | Andaadaiiotud
2025-09-05

10 | feduasadlotud
2025-08-27

3.125 | Andaadaiotud
2025-08-30

3.125 | Ansaadaiotud
2025-09-08

5 | Aedaasadletui
2025-10-29

50




UA
ANAY

(kw)

NANISANAY

a o < A o oA
ARAILATIANBIUN

2025-10-29

AndaasaiiioTud

2025-10-29
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